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Who is in the audience?



Goals and Objectives

• Boost your personal professional development 
and branding

• Engage with peers; expand your network
• Be more effective at your job
• Become familiar with advanced features and be 

the “go-to” expert on LinkedIn
• Understand how LinkedIn can kickstart young 

careers
• Master social media etiquette



What’s in it for me?



Professional Branding
• Don’t be surprised by what “Google” says 

about you
• Take control of your online presence



Supercharge Your Profile

• Professional Headline
• Photo
• Custom url
• Contact information
• Be active
• Summary
• Add Sections
• Experience
• Education



A picture is worth
1,000 words



Gretchen Rubin,
“Happiness Project” Author

Daniel Goleman,
“Emotional Intelligence” Author

Reid Hoffman,
LinkedIn Founder

Maria Shriver,
Journalist, Author etc.

Suze Orman,
Financial Guru

Arianna Huffington,
Huffington Post

Happy, SuccessfulPeople



Custom Url

Summary

Experience



Making Your Experience Pop!



Ghost profiles



Skills and Endorsements



Manage your endorsements



Be Active

• Pulse
• Influencers
• Groups
• Blogging
• Following Companies



Follow “Influencers” and News





Share
• Join Groups and comment
• Create your own group
• Share interesting news articles etc. to your 

network
• Publish a blog through Linked In (coming 

soon!)



LinkedIn is
the new
Monster

Where the job postings are





Be More Efficient
• Find people more 

easily – find panelists 
for your programs, 
connect students with 
alumni

• Stay on top of news in 
your industry

• See what the 
competition is doing



Find Right People Fast



Find Alumni



Engaging Your Alumni



Track Group Engagement



Sample Group Questions
• Who was your favorite professor?
• What were the most useful classes you took in 

retrospect?
• Students are about to graduate, what’s the best 

career advice you ever heard?
• The first year associates start soon, share a favorite 

memory from your first year at the firm?





Become the
“Go To”
Expert



Track relationships with notes



Manage your network with tags





Privacy Settings



Etiquette Issues

• Requesting and 
accepting LinkedIn 
invites

• Asking and responding 
to “Introductions”

• Personalize your asks
• Always say “thank you”



Get Introduced !



Always Be Polite



Don’t Be This Person



Kick start the careers of your students, 
associates, mentees 

1. It’s NOT too early to think about building a 
practice…that means clients!

2. THE Social tool for lawyers & buyers
3. Track trends, listen, learn
4. Identify a niche 
5. Establish thought leadership, even this 

early
6. LinkedIn Blog for the latest tools



73% of GCs use social media 

53% of GCs believe quality blogs influence hiring decisions

67% of GCs use LinkedIn as their “go to”
network

Source: 2013 In-House Counsel New Media Engagement Survey, The Research Intelligence Group 2013 Survey

Who is using social media to find lawyers?



Job Postings





Upgraded Accounts



Thank you !
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